BRAND PARTNERSHIP CASE STUDY 1: LEVIS

Levi’'s have been a long standing sponsor of The Great Escape, working
closely with us to promote their LevisOnesToWatch music platform.

The sponsorship has included full venue take over of Audio on Brighton
seafront where Levis have hosted 3 days of Great Escape new music
programming.

In addition to stand out live shows, the activity has included LOTW
happy hours, barbecues, DJ sets and product seeding with artists.

At The Great Escape, Levi's have often hosted a very special surprise
show and BBQ which has taken place on the decked area directly
outside Audio (as pictured).

We use the texting service to direct subscribers to the Levis store in
order to collect one of a limited number of tickets with which to access
the surprise show & BBQ.
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BRAND PARTNERSHIP CASE STUDY 1: LEVIS (Continued)
The Independent, Arts and Entertainment spread, featuring the LOTW Babyshambles performance at TGE:
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BRAND PARTNERSHIP CASE STUDY 2: TED BAKER

As well as co-hosting one of our core venues we worked with Ted
Baker to produce bespoke activity throughout the weekend.

TGE 2011 hosted a street gig outside the Ted Baker store as well
as numerous in store performances from a variety of acts, both
which helped to drive traffic into the store. Attendees were also
offered a clothing discount with their festival wristbands.

A Ted Baker photo booth was set up at The Hub, which gave
festival goers the chance to delve into the Ted Baker fancy dress
box and get comedy souvenir festival snaps taken. Ted Baker deck
chairs were also available for attendees to lounge on while
watching one of many performances on The Hub day stage.
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